There is a paramount importance of SME entrepreneurs in a developing economy like Bangladesh. It is often perceived as the prime component of Bangladesh economy. These sector produces and distributes products and services to hundred sixty million people of Bangladesh. Therefore, the success of this sector determines economic status of the economy of Bangladesh which is dependent on a number of factors. Hence, this study aims at identifying the factors that are the instrumental to the success of the SMEs in Bangladesh. By reviewing an extensive literature, the study identified a number of factors that are the determinants of the success of the SMEs. One hundred and thirty two data have been collected from the different types of SME entrepreneurs involved in small manufacturing, wholesaling, retailing, and the like. The factors were reduced to eight factors by using a multivariate statistical technique like Factor Analysis. Multiple Regressions have been performed to identify the significant factors from the factors identified by Factor Analysis. Results show that the success of the SMEs is determined by the entrepreneur's authority on business and the market strategy followed, nature and type of business and financial supports, management know-how, use of modern technology, market accessibility and the networking, government policy and support, favorable external environment, and the owner's personal qualities. This study suggests that the SMEs entrepreneurs must have the command over their businesses and must follow proper marketing strategies for the success of their businesses.
Factors Determining the Success of SMEs in Bangladesh 1. Background of the Study
Generally, small business means the business which is not big in the eyes of the policy makers. Small business has been defined differently by the different countries of the world. Generally, small business is one that is independently owned and operated and not dominant in its field of operations. It covers the activities almost all areas of business such as, manufacturing, mining, wholesaling, retailing, service, and the like. The definition of small business has been changed many times in Bangladesh. As per the definition of the central bank of Bangladesh, Bangladesh Bank, it will deem an individual as an entrepreneur or a small business owner if the person is an owner or proprietor of a privately-run organization, or owns at least 51% of share in case of a joint venture or company listed with the Office of the Registrar of Joint Stock Companies and Firms.
Prior to 1999, Bangladesh industrial policies divided the industrial sector into three categories like large, small and cottage. The cut-off limit of these categories was determined on the basis of the size of fixed assets. But, Industrial Policy 1991 defined "Small Industry" as industrial undertakings whose total fixed investment excluding the price of land, expenses for inland transportation and commissioning of machinery and appliances, and duties and taxes, was limited to Tk. 30 million including initial working capital, while the upper limit on the investment level in "Cottage Industry" was Tk. 500,000. Medium industry covered enterprises employing between 50 and 99 workers and/or with a fixed capital investment between Tk.100 -300 million. However, in the latest industrial policy of 2005, significant changes have been made in the definition of the various categories of the enterprises. According to the Industrial Policy 2005, large industry is defined as units with fixed capital of more than Tk. 100 million excluding the value of land and building while non manufacturing large enterprise is defined as units having more than 100 workers. Medium industry is defined as units with fixed capital of Tk. 15-100 million excluding the value of land and building while non 4 manufacturing medium enterprises are those with employment size between 25 and 100 workers. Manufacturing enterprises with fixed assets of less than Tk. 15 million excluding the value of land and non-manufacturing enterprises with fewer than 25 workers are to be treated as small enterprises.
T h e d e f i n i t i o n o f S M E h a s a l s o b e e n c h a n g e d o v e r t h e y e a r s i n B a n g l a d e s h . A s p e r t h e d e f i n i t i o n i n c l u d e d i n t h e Bangladesh Bureau of Statistics (BBS), enterprises having 10-49 workers are defined as "Medium" industries while those having 50 or more workers are identified as "Large" industries. For industrial GDP data, the medium and large industries are lumped together under "Large" category. The rest of the industrial enterprises including cottage industries are grouped under the "Small" Category ( (Shamsul Alam & Anwar Ullah, 2006) .
There is a paramount importance of Small and Medium Enterprises (SMEs) in the economy of Bangladesh. It contributes a significant portion of GDP, creates a large number of jobs in the economy. Research shows that the SMEs account for 25% of GDP, 80% of industrial jobs, and 25% of the total labor force in Bangladesh even though this prospective sector is continuously neglected by the government and other supporting organizations (Shamsul Alam & Anwar Ullah, 2006) .
The economy of Bangladesh is a developing economy with enormous growth potentials. It is heavily dependent on the SME sector of the country. Majority of the products and services are produced and distributed to the 160 million people of Bangladesh by the SMEs. It also contributes a significant amount of taxes to the national exchequer. Experts opined that the economic growth might be achieved through the balanced growth of SMEs in the country as it helps to employ highest number of people and contributes a significant portion of the taxes collected from business sector. Table 1 -2001-2003 (Extracted from ASA University Review, Vol. 5, No. 1, January-June, 2011) However, the growth of the SME sector is dependent on a number of factors including the factors related to the entrepreneurs themselves, support facilities of the government and other organizations, the market of the products and services produced and distributed by this sector and other forces beyond the control of SMEs. One of the main problems of SME sector is the financial support which usually comes from the banks and other financial institutes. Table 2 shows the share of SME Loans in total loans by banks and financial institutions (FIs). It shows that the banks, non-banks/financial institutions and other financial sectors together provide 20.60% of their total loans which is one-fifth of their total disbursements. This clearly indicates that the SME sector is not highly focused by the financial sectors of Bangladesh. On the other hand, SME sector contributes a significant portion of the taxes collected from the whole business sector of Bangladesh. In 2003, it contributed Tk. 741 billion or nearly 25% of the GDP (Tk. 2,996 billion). Table 3 shows that the SME enterprises employing 2-5 workers are contributing 51% share of the total SME contribution to the economy, followed by 26% by those having only one worker and 10% by those having 6-10 workers. The above mentioned discussions show that the SME sector of Bangladesh plays a pivotal role in the economy of Bangladesh. As such, the success of the enterprises of this sector determines the development of the economy. Therefore, this study has been designed to identify the factors determining the success of the SMEs. The Specific objectives of the study are: (i) to describe the importance of SME sector in the economy of Bangladesh (ii) to identify the factors related to the success of the SME entrepreneurs and (iii) to give some suggestions to overcome the barriers faced by the SME entrepreneurs of Bangladesh.
Review of Literature
The success of SMEs depends on a number of factors such as, the entrepreneur's authority and command over the business, marketing strategy followed by them, nature and type of business and financial supports, management know-how, use of modern technology, market accessibility and the networking, government policy and support, favorable external environment, and the owner's personal qualities, etc. In his study, Omar (2010) identified that competitive advantage, pursuing both technological and nontechnological innovations are responsible for the success of the SME entrepreneurs. The study also suggested that the innovation is not confined to technological advances it also can be manifested in new marketing and distribution strategies, innovative reward structures, and departmental structures that add value to both the firm and customers. Philip (2010) found that the most significant factors that affect the business success of SMEs in Bangladesh are products and services, external environmental factors, and the management know-how. Products and services hypothesis accepted as innovative and high quality of product gives added value to SMEs customer in Bangladesh. To ensure Bangladeshi SMEs continued success, they need to ensure good products and services deliver to customers. External environment hypothesis accepted as social network help entrepreneurs in Bangladesh to reduce risks and transaction costs, improve access to business ideas, knowledge and capital. Government support is vital to foster SMEs development and legal aspect is also used in selection operating decision in order to ensure SMEs future business success.
A study in Thailand on the success of small and medium sized enterprises identified that the understanding of the business continuity can lead the business success. Both firminternal and firm-external factors affect firm's success. Innovative product, quality, cost, reliability, and services are the key strategic dimensions in business success of Thailand. Innovative product gives added value to the customers and it is important to achieve a suitable balance between product quality and costs. Beside that companies must compete based on their strength and specialization which may be classified as cost leadership, differentiation, and focused. External environmental factor also plays a very important role for firm success. Social network, government support, and legality are the key strategic dimension in external environment in business success. Inter-firm cooperation, consultation, performance measurement, and flexibility may play an important role in success. Inter-firm cooperation contributes positively to gaining organizational legitimacy and to develop a desirable marketplace reputation. Cooperation also may enable the small firms to improve its strategic position, focus on its core business, enter international markets, reduce transaction costs, learn new skills, and cope positively with the rapid technological changes (Chittithaworn et al., 2011) . Kader et al. (2009) viewed by a research that the determinants of small business success as perceived and experienced by rural entrepreneurs in Malaysia depends on internal factors that refer to the inherent characteristics of the business or the entrepreneurs which are related to innovativeness, business knowledge, hard work, strong financial resources, product competitiveness and business networking. Government assistance is an external contributing factor to rural entrepreneurs' success in forms of financial assistance, training and extension services, marketing, moral support, technical assistance, infrastructure, and business-related policies.
Yusop (2010) found that the elements such as, entrepreneurial role models, presence of experienced entrepreneurs, skills and knowledge of the entrepreneurs, cultural attitudes towards entrepreneurship and proximity of entrepreneurial universities are strongly correlated with the entrepreneurial culture and mindsets. The entrepreneurial supports and governmental policies are related to the business angels and risk capital availability, availability of financial resources, government influences and supports for entrepreneurship in addition to role of government policies on entrepreneurial activity. Thapa et al. (2008) concluded that the level of education has moderate positive relationship with success of the small business firm. Supply chain integration, market cope, firm age, size of founding team, financial resources, founders marketing experience, founders' industry experience, and existence of patent protection are also instrumental for the success of SME entrepreneurs (Song et al., 2008) . The opportunity of recognition skills, personal qualities, and management skills affect venture performance through alertness and prior knowledge (Sambasivan et al., 2009 ). Knowledge and management capability of entrepreneurs also play an important role and need to be developed at every level.
Based on the literature review above, a factor matrix has been developed which is shown in Table 5 . It shows that the most important success factor for the SME entrepreneurs is resources and financial supports and management know-how followed by, products and services, entrepreneurial quality, networking, external environment, government assistance in training and extension services, market support by the government, market accessibility, way of doing business, government policy, pricing, entrepreneurial authority, strategy, ability to develop and sustain technological advantage, customer relationship and family support. Resources and the financial support is the key to success of the SME entrepreneurs of Bangladesh. It is perceived by the experts that the small entrepreneur's main problem is finance and the other support facilities such as manpower, technology, management know-how, and the market knowledge. 
Methodology
This study has been conducted to identify the success factors of the SME entrepreneurs of Bangladesh. One hundred and thirty two SME entrepreneurs were interviewed for conducting this study. Equal numbers of small and medium entrepreneurs were interviewed from the different sectors of businesses. In interviewing the respondents, a structured questionnaire was used that was developed through literature review. After the collection of data, a thorough scrutinizing was done. To analyze the data, multivariate analysis techniques such as, factor analysis and multiple regressions were performed. Factor analysis was conducted to identify the success factors of SME entrepreneurs and multiple regressions were run to identify the significant success factors of the entrepreneurs.
Analysis and Interpretations
Factor analysis results show that the communalities of the variables identified through literature review are very high indicating higher level of correlations among the variables concerned with the success of the SME entrepreneurs of Bangladesh (Table 6 ). Factor analysis identified 8 factors concerned with the success of the SME entrepreneurs of Bangladesh (Table 7 , Appendix 1). The factors are entrepreneur's authority and market strategy, nature of business and financial supports, management know-how, use of modern technology, market accessibility and networking, government policy and support, favorable environment, and owner's personal qualities. The most important success factor is "Entrepreneur's Authority or Capability over the Business and the Marketing Strategies" with highest eigenvalue (3.537) and the variance (16.078) followed by "Nature of Business and Financial Supports" with eigenvalue (2.480) and the variance (11.271),"Nature of Business and Financial Supports" with eigenvalue (2.480) and the variance (11.271), "Management Know-How" with eigenvalue (2.354) and the variance (10.702), "Use of Modern Technology" with eigenvalue (1.738) and the variance (7.899),"Market Accessibility and Networking" with eigenvalue (1.301) and the variance (5.915), "Government Policy and Support" with eigenvalue (1.227) and the variance (5.578), "Favorable Environment" with eigenvalue (1.183) and the variance (5.377) and "Owner's Personal Qualities" with eigenvalue (1.080) and the variance (4.908). Multiple regressions results show that the factors identified through factor analysis together explain 54.50% of the dependent variables (Table 8) . This means the factors identified in this study are very important for the success of the SME entrepreneurs of Bangladesh. The correlation is 0.739 indicating higher level of correlations between dependent and independent variables of the model. The dependent variable refers to the socioeconomic factors that have influence on the success of the SME entrepreneurs in Bangladesh. The other factors might be related to the social factors like income and choice of the people, the economic environment of the country, etc. a Predictors: (Constant), REGR factor score 8 for analysis 1 , REGR factor score 7 for analysis 1 , REGR factor score 6 for analysis 1 , REGR factor score 5 for analysis 1 , REGR factor score 4 for analysis 1 , REGR factor score 3 for analysis 1 , REGR factor score 2 for analysis 1 , REGR factor score 1 for analysis 1
Analysis of Variance (ANOVA) shows that the success factors identified through factor analysis are together significantly related to the overall socioeconomic factor of the analysis (Table 9 ). a Predictors: (Constant), REGR factor score 8 for analysis 1 , REGR factor score 7 for analysis 1 , REGR factor score 6 for analysis 1 , REGR factor score 5 for analysis 1 , REGR factor score 4 for analysis 1 , REGR factor score 3 for analysis 1 , REGR factor score 2 for analysis 1 , REGR factor score 1 for analysis 1 b Dependent Variable: Socioeconomic Factors.
Regressions analysis shows that the factor titled "Entrepreneur's Authority/Capability and Marketing Strategy" is significantly related to the overall socioeconomic factor of the analysis (Table 10 ). It indicates that the entrepreneur's authority or command on his/her business and the marketing strategy followed by him/her helps to become successful in business. When the entrepreneurs has the sole authority on the business, he/she can initiate the programs easily that leads them to be successful in SME sector of Bangladesh. found significantly related to the success of the SME entrepreneurs of Bangladesh. Perhaps, these are essential for the survival of the SMEs but for success it is the authority of the entrepreneurs and the marketing strategies followed by them in business. 
Conclusions and Recommendations
There are eight actors related to the success of the SME entrepreneurs of Bangladesh identified through the factor analysis. The factors are entrepreneur's authority and market strategy, nature of business and financial supports, management know-how, use of modern technology, market accessibility and networking, government policy and support, favorable environment, and owner's personal qualities. These factors together explain 54.50% of the dependent variable i.e., the socioeconomic factor. Analysis also shows that the factor titled "Entrepreneur's Authority and Market Strategy" is significantly related to the overall variable of the analysis. It means that the entrepreneur's authority and command over the business and the marketing strategy used by them helps them to become successful.
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A regression coefficient in multiple regressions is the slope of the linear relationship between the criterion variable and the part of a predictor variable that is independent of all other predictor variables. SME entrepreneurs' performance depends on entrepreneurial authority. 
Appendix 2: Interview Guide
This survey deals with your opinion about factors determine the success of SME entrepreneurs in Bangladesh. Please circle any value in between 1 to 5 according to your assessment of weight of the factors mentioned below. 5 stands for strongly agree where 1 stands for strongly disagree. 5) The success of the SME entrepreneurs depends on Market accessibility. 1 2 3 4 5 6) Networking is one of the key strategic dimensions in business success. 1 2 3 4 5 7) Providing of quality services and products determine the success of entrepreneur. 1 2 3 4 5 8) Management-know-how is an important factor for ensuring the success of the SME entrepreneur. 1 2 3 4 5 9) To be successful the knowledge regarding way of doing business is essential. 1 2 3 4 5
10) The role of government policies on entrepreneurial activity help them functioning expeditiously. 1 2 3 4 5 11) Success of the SME business depends on the competitive pricing. 1 2 3 4 5 12) SME entrepreneurs' performance depends on entrepreneurial authority. 1 2 3 4 5 13) SMEs Characteristics have influence on the success of the business. 1 2 3 4 5
14) The success of the SME entrepreneurs depends on resource and financial support. 18) The reason of success for SME entrepreneurs is their ability to identify and focus onto one or a few market niches. 1 2 3 4 5
19) The success of a small enterprise depends on the owner's personal qualities. 
